Review of 

URL: http://www.atozdatabases.com/search

Date: November 2011

Participating Libraries:  Mission Viejo, Alameda Free, Oxnard
We gave A to Z the opportunity to respond to comments – their responses are in red, below.

Product Description:  

AtoZdatabases is a Reference and Marketing Database including 30 million business profiles & 220 million residents. May be used for sales leads, mailing lists, market research, employment opportunities, finding friends and relatives.

As the libraries evaluated our product, some of the unique features that our competition does not have are:  

· 8 million email addresses on executives.  A great tool to send resumes. 

· A mobile application to be done in January 2012

· All modules included in one low price

· A universal search that searches for both businesses and residents at once

· Emailing capability 

· A QR code within the application

· 250 downloads, emails and prints for both internal and remote access

CRITICAL REVIEW - Scale:  4 (high);  1 (low)

Search Interface: 2, 3, 4 AVERAGE: 3

Consider the functionality and ease of use of the interface. Is it intuitive or is an excessive amount of training required? Are any crucial features missing from the search interface?

Sample comments:

Initially, the search interface was relatively easy to use. If customers have already used Reference USA, then they will be familiar with search techniques (in fact, many limiting options are exactly the same!). I conducted a simple search, downloaded records to an Excel file, and then encountered an error. I was bumped back to the clear search screen. I was unable to recreate the error. Although the splash page has simple searches, at first I did not see an option for an advanced search. I was a bit confused by the other search options at the bottom of the page. As a Librarian, I’m used to looking at complicated pages, but as a customer, I’d miss the additional search options, and get easily frustrated. I did do a search using the Universal option, limited my search to a city, but then had to search by business name or name. This isn’t useful if I’m looking for a type of company for marketing purposes. THEN, I realized that I could search for a business by clicking on the “30 millions business option!” Like most database pages, there is an overload of information on the screen, and users may not see what is right in front of them. 

 - Your feedback is appreciated.  We acknowledge the “advanced search” option is not easily visible.  We plan to make the “advanced search” more visible on the home page.  

 - The Universal Search option allows you to search for businesses and residents in one easy search.  You can search by any      geography, by a business name or simply by an individual name.  

 - Our detailed record allows patrons to see all of our information on one page without having to expand sections.   They also can move data sections within the detailed record to their liking.

The interface is somewhat intuitive but it isn’t always obvious what to do next or where the search results will pop up when beginning to use the database.  There is not an excessive amount of training needed.  In fact, a novice computer user would find the resource easy to use overall.  Necessary features appeared to all be available.  The look is streamlined.

The search interface is easy to use and virtually identical to the ReferenceUSA business database with multiple options in various search categories such as geography, business type, business size, etc.  AtoZ includes some useful search options that ReferenceUSA doesn’t have, such as “Franchise” and “Import/Export” businesses.  Web info indicates that the AtoZ subscription includes several databases that must be purchased separately from other vendors, such as “New Businesses” and “Residents” – these additional databases would increase its usefulness.

Quality of information and Sources Provided: 2, 3, 3 AVERAGE: 2.66

Consider its functionality, the appropriateness of format, the content of the information, and the adequacy of coverage. 

Sample comments:

When searching locations, users can link to a Google map of a location, other than that, there was no indication of where the information was sourced. (Which is the same in Reference USA.)

Coverage is more than adequate.  It is surprising how much information is available including home phone numbers and neighborhood information for private residents.  If the search results were vast there was not an easy way to drill down to a person’s specific name for example.  The searcher has to wade through an entire list alphabetically and it is time consuming.   If a list of names results and are reorganized by last name, the first names are in no specific order so you still have to wade through many names with the same prefix. Example: Search results for the last name “Bellos” in California result in 298 names which include other names such as “Belloso” and there is not an intuitive way to reduce the list or skip to the names in alphabetical order etc.   Compared to other people searches online this database is very good.

-  Just like Google, it’s our goal to have users find their results on the first page without having to go to subsequent pages.  If too many results are displayed, patrons can tighten their search with additional criteria, such as geography, to get smaller results.   

- Patrons can sort the data displayed by simply clicking on the up or down arrow to the right of each column.  This will help to find results quickly.  We plan to make the sorting functionality more visible. 

Business reports were very useful, clear, helpful, informative and concise.  Overall the quality of information was seen as reliable, clear and detailed.  The search results for businesses are very thorough with useful information such as the NAICS and SIC codes as well as listings for nearby business or businesses that are considered competition.  U.S. business listings are compiled from sources such as: •Annual reports •SEC filings •Corporate registers •Public records •National directory assistance data •Yellow and white page directories •Business Directories so the information used in this database is only as good as some of these resources.  


Format was useful – I like the option of the dynamic column on the results list that allows us to choose whether to display number of employees or annual revenue, etc.  Sorting by column is easy, however printed document did not retain the sort.  It’s difficult to judge the quality of the content – when I compared the same search in AtoZ and ReferenceUSA, the number of results often varied, sometimes by 1000 records.  When I compared company detail records, there were usually different names listed as the owner- there’s no way to know which is correct without calling the business.  ReferenceUSA lists an entry update date in the record; AtoZ states that entries are updated on a bimonthly basis.  The sources listed for their information are reputable:  “Secretary of State Filings, national directory assistance data, annual reports, SEC filings, corporate registers, public records, thousands of yellow and white page directories and specialty business directories.”   AtoZ company detail page is cleaner with information displayed on a single webpage, but it often doesn’t have as much detail as ReferenceUSA, particularly with business expenditure information. 

- We are working on the printing capability to retain the changes done by the user.  If patrons download the data in excel, it will allow users to sort the data any which way. 

-  Coming in Q1/Q2, AtoZdatabases will have an entry update date in the detailed record.  The entries are updated on a monthly basis and have been corrected in our data quality link.

-  AtoZdatabases has 11 new business models that will be added into the database Q1 of 2012. These are:  Number of PCs, Square Footage, Advertising Expense per Year, Technology Expense per Year, Office Equipment Expense per Year, Rent Expense per Year, Telecom Expense per Year, Accounting Expense per Year, Business Insurance Expense per Year, Legal Expense per Year and Utilities Expense per Year. 

Help & User Support: 2, 2, 3 AVERAGE: 2.3333

If documentation is required for successful use of product, is it available, comprehensive, and well written? Is online help adequate and user friendly? Does vendor supply training if it is needed? Is a telephone helpline available? 

Sample comments:

The help icon is on every page. Help is not searchable, but gives a description of the functions on a particular page. 

- We’ve made the help options available on every page to assist users at the right time.  We will continue to get feedback and will change as need be to assist users. 

I did not see any documentation on the website.  The vendor does not appear to supply training via the website however there is a brief tutorial created by Long Beach Public Library available through YouTube which is helpful.   A contact phone number is available, however it is not clearly stated if it is a helpline or general product customer service.  The Help information was very brief but enough to get someone started.  The FAQs and sample reports are much more detailed. 

· We are creating a YouTube video to assist users on searching AtoZdatabases.  

· For convenience purposes, we have provided a single phone number for all questions, including help and customer service from either the patron or the library staff.    Other options include email, Facebook and Twitter.

The FAQs were helpful and simple to understand.  The help button at the top of each page is linked to topics for that page and was quite good.  The information button for the search options wasn’t quite as useful, for instance there was no description of what constitutes a “small business” when choosing that search option. The Contacts page includes a toll free phone number and an email option.

Accessibility of Service: 3, 3, 4 AVERAGE: 3.33

Is access/connection to product reliable and stable? Is the product available in formats that library patrons will want (ie mobile, with remote access, etc)

Sample comments:

The product is available remotely. They have a Facebook and Twitter account (both of which were last used in July) and a Linkedin profile. Not sure how social media is helping them or just taking up screen real estate.

· We are actively updating Facebook and Twitter as seen on recent posts.

Access/connection is reliable and stable although it took a while to finalize a search.  I could not find information regarding formats however the business search did bring up QRC codes so the assumption is the website is compatible with mobile devices. 

· The QR code downloads partial data with geocodes.   

· We are creating a mobile application for ipad and iphones that will be available Q1, 2012.  

Connection and access were stable – data retrieval didn’t take long. Remote access is available.  I like that patrons can download 250 records at a time – that is much more than ReferenceUSA.  I also like that results can be emailed.  The QR codes in the business detail records are a nice touch.  

Overall Assessment: 2, 3, NA: AVERAGE: 2.5

Overall, the product is strikingly similar to Reference USA, although the initial search screens of AtoZ are much more difficult to navigate. I do not think it is a good replacement for Reference USA, but if your community demands this type of service, and you cannot afford the competitor, it may do.

Overall the database is easy to use and feels friendly and clean.  It appears to be a useful with an abundance of information that is up to date.  The information also seems well-organized and easy to search.

We would give this a try.  It’s similar enough to ReferenceUSA that patrons would have no difficulty switching over.  Since I had different results for AtoZ searches when compared to ReferenceUSA, my only concern is whether the information is accurate, but the sources are at least as good as ReferenceUSA.  The inclusion of the  residents and new businesses databases is a real plus, and the much lower price is a deciding factor for our library.

